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December  5, 2011  
Cadillac November Sales up for CTS, SRX and Escalade 

Detroit –  Through November, CTS family retail sales are up 27 percent for the year, and SRX retail sales are up 11 percent in North America. Escalade remains the top-selling full-size luxury SUV in the United States, with November retail sales up 7.8 percent over October.  Cadillac’s overall sales in November were down 5.6 percent compared with November 2010, due to the phase-out of the STS and DTS models and a 57 percent reduction in fleet sales.
Cadillac will expand its product lineup in 2012 with the all new XTS full-size luxury sedan and the all new ATS compact sport sedan.
Overall General Motors Co. (NYSE: GM) reported total sales of 180,402 vehicles in November, up 7 percent compared with November 2010.
Retail deliveries were up 15 percent compared with the same month a year ago and accounted for 77 percent of GM sales.  Deliveries to fleets were down 14 percent.
“We are seeing a broad spectrum of customers return to the market,” said Don Johnson, vice president, U.S. Sales Operations. “Truck sales showed a very solid increase, as we expected, but the momentum building behind our most fuel-efficient vehicles was even stronger.”
GM’s total passenger car sales increased 1 percent, crossover sales decreased 9 percent and sales of trucks, which include full-size pickups, vans and SUVs, increased 25 percent.  
Calendar year to date, all four GM brands have increased their sales compared with the same period a year ago, on the strength of double-digit increases in retail sales.

About Cadillac
Cadillac has been a leading luxury auto brand since 1902. In recent years, Cadillac has engineered a historic renaissance led by artful engineering and advanced technology. More information on Cadillac can be found at media.cadillaceurope.com.



